
662.844.2155    |    INFO@THERETAILCOACH.COM    |    THERETAILCOACH.COM    |     AUSTIN, TEXAS  •  TUPELO, MISSISSIPPI

PREPARED FOR LONGVIEW ECONOMIC DEVELOPMENT CORPORATION
March 2026

RETAIL TRADE AREA
GAP/OPPORTUNITY ANALYSIS
LONGVIEW, TEXAS



662.844.2155    |    INFO@THERETAILCOACH.COM    |    THERETAILCOACH.COM    |     AUSTIN, TEXAS  •  TUPELO, MISSISSIPPI

2

DEMOGRAPHIC SNAPSHOT

Aaron Farmer | President, The Retail Coach, LLC |  Cell: 662.231.0608 | Email: AFarmer@TheRetailCoach.com

Retail Trade Area — Longview, Texas

Population

2020 402,870

2026 419,148

2031 433,981

Age
0-9 Years	 12.26%

10 - 17 Years 10.94%

18 - 24 Years 10.03%

25 - 34 Years 11.83%

35 - 44 Years 12.04%

45 - 54 Years 11.52%

55 - 64 Years 11.82%

65 and Older 19.55%

Median Age 39.09

Average Age 40.15

Educational Attainment (%)

Graduate or Professional Degree 6.32%

Bachelors Degree 13.28%

Associate Degree 9.77%

Some College 25.39%

High School Graduate (GED) 31.60%

Some High School, No Degree 7.87%

Less than 9th Grade 5.77%

Race Distribution
White 63.06%

Black/African American	 15.70%

American Indian/Alaskan 0.86%

Asian 0.90%

Native Hawaiian/Islander 0.07%

Other Race 9.37%

Two or More Races	 10.06%

Hispanic	 19.44%

Non-Hispanic	 80.56%

Income
Average HH $93,985

Median HH $68,486

Per Capita $36,964

Annissa Johnston | Director of Business Development 
Longview Economic Development Corporation   
903.753.7878 
Annissa@LongviewUSA.com | www.LongviewUSA.com
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NAICS DESCRIPTION 2025 DEMAND 2025 SUPPLY LEAKAGE* INDEX

44, 45, 722 Total demand for retail trade including food and 
drink $4,171,404,783 $3,287,976,643 $883,428,140 0.79

441         Motor vehicle and parts dealers $1,075,265,553 $830,334,381 $244,931,172 0.77
4411             Automobile dealers $993,257,849 $747,786,278 $245,471,571 0.75
4412             Other motor vehicle dealers $32,445,667 $22,731,164 $9,714,503 0.70

4413             Automotive parts, accessories, and tire 
retailers $49,562,037 $59,816,939 -$10,254,902 1.21

444         Building material and garden equipment and 
supplies dealers $109,529,886 $390,892,294 -$281,362,408 3.57

4441             Building material and supplies dealers $87,101,816 $371,517,841 -$284,416,025 4.27
44411                 Home centers $52,632,915 $78,251,368 -$25,618,453 1.49
44412                 Paint and wallpaper retailers $2,003,001 $10,921,989 -$8,918,988 5.45
44414                 Hardware retailers $13,724,642 $10,696,640 $3,028,002 0.78
44418                 Other building material dealers $18,741,258 $271,647,844 -$252,906,586 14.49

4442             Lawn and garden equipment and supplies 
retailers $22,428,069 $19,374,453 $3,053,616 0.86

44423                 Outdoor power equipment retailers $6,330,863 $288,087 $6,042,776 0.05

44424                 Nursery, garden center, and farm supply 
retailers $16,097,207 $19,086,366 -$2,989,160 1.19

445         Food and beverage retailers $619,330,990 $314,710,127 $304,620,863 0.51
4451             Grocery and convenience retailers $559,721,507 $277,511,288 $282,210,219 0.50

44511                 Supermarkets and other grocery retailers 
(except convenience retailers) $531,539,682 $269,409,009 $262,130,673 0.51

44513                 Convenience retailers and vending machine 
operators $28,181,826 $8,102,279 $20,079,547 0.29

4452             Specialty food retailers $32,087,222 $13,514,561 $18,572,661 0.42
4453             Beer, wine, and liquor retailers $27,522,261 $23,684,278 $3,837,983 0.86

449         Furniture, home furnishings, electronics, and 
appliance retailers $227,903,337 $98,831,479 $129,071,858 0.43

4491             Furniture and home furnishings retailers $127,190,065 $59,263,467 $67,926,598 0.47
44911                 Furniture retailers $89,269,633 $44,156,821 $45,112,812 0.49
44912                 Home furnishings retailers $37,920,431 $15,106,646 $22,813,785 0.40

4492             Electronics and appliance retailers $100,713,273 $39,568,012 $61,145,261 0.39

455         General merchandise retailers $576,131,046 $516,045,710 $60,085,336 0.90
4551             Department stores $28,130,244 $22,674,796 $5,455,448 0.81

4552             Warehouse clubs, supercenters, and other 
general merchandise retailers $548,000,802 $493,370,914 $54,629,888 0.90

456         Health and personal care retailers $139,146,417 $235,845,188 -$96,698,771 1.69
45611                 Pharmacies and drug retailers $84,019,913 $184,464,679 -$100,444,766 2.20

45612                 Cosmetics, beauty supplies, and perfume 
retailers $26,833,879 $19,395,487 $7,438,392 0.72

45613                 Optical goods retailers $7,970,040 $6,732,557 $1,237,483 0.84
45619                 Other health and personal care retailers $20,322,585 $25,252,465 -$4,929,880 1.24

RETAIL TRADE AREA — LONGVIEW, TEXAS

GAP/OPPORTUNITY ANALYSIS

*Negative values denote surplus. 
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NAICS DESCRIPTION 2025 DEMAND 2025 SUPPLY LEAKAGE* INDEX
457         Gasoline stations and fuel dealers $423,707,691 $171,321,330 $252,386,361 0.40

458         Clothing, clothing accessories, shoe, and jewelry 
retailers $185,199,446 $142,227,121 $42,972,325 0.77

4581             Clothing and clothing accessories retailers $136,620,503 $113,619,100 $23,001,403 0.83
4582             Shoe retailers $31,051,444 $13,734,976 $17,316,468 0.44
4583             Jewelry, luggage, and leather goods retailers $17,527,499 $14,873,045 $2,654,454 0.85

459         Sporting goods, hobby, musical instrument, 
book, and miscellaneous retailers $284,261,451 $201,321,842 $82,939,609 0.71

4591             Sporting goods, hobby, and musical 
instrument retailers $184,701,429 $111,509,386 $73,192,043 0.60

45911                 Sporting goods retailers $36,543,701 $69,581,524 -$33,037,823 1.90
45912                 Hobby, toy, and game retailers $6,857,597 $36,947,983 -$30,090,386 5.39

45913                 Sewing, needlework, and piece goods 
retailers $99,560,021 $71,487 $99,488,534 0.00

45914                 Musical instrument and supplies retailers $41,740,110 $4,908,392 $36,831,718 0.12
4592             Book retailers and news dealers $4,968,703 $5,885,246 -$916,543 1.18
4593             Florists $9,677,105 $4,502,954 $5,174,151 0.47
4594             Office supplies, stationery, and gift retailers $26,311,393 $15,402,646 $10,908,747 0.59
4595             Used merchandise retailers $782,910 $4,793,088 -$4,010,179 6.12
4599             Other miscellaneous retailers $57,819,911 $59,228,522 -$1,408,611 1.02

45991                 Pet and pet supplies retailers $26,789,354 $7,044,839 $19,744,515 0.26
45993                 Manufactured (mobile) home dealers $1,048,791 $9,551,624 -$8,502,833 9.11

45999                 All other miscellaneous retailers and art 
dealers $29,981,766 $42,632,059 -$12,650,293 1.42

722         Food services and drinking places $530,928,967 $386,447,171 $144,481,796 0.73
7223             Special food services $17,569,781 $17,570,004 -$223 1.00
7224             Drinking places (alcoholic beverages) $13,647,541 $4,603,802 $9,043,739 0.34
7225             Restaurants and other eating places $499,711,645 $364,273,365 $135,438,280 0.73

722511                     Full-service restaurants $222,670,522 $143,513,564 $79,156,958 0.64
722513                     Limited-service restaurants $232,360,855 $191,862,053 $40,498,802 0.83
722514                     Cafeterias, grill buffets, and buffets $3,685,409 $5,563,082 -$1,877,673 1.51
722515                     Snack and nonalcoholic beverage bars $40,994,859 $23,334,666 $17,660,193 0.57

RETAIL TRADE AREA — LONGVIEW, TEXAS

GAP/OPPORTUNITY ANALYSIS

*Negative values denote surplus. 
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About The Retail Coach®

The Retail Coach is a national retail recruitment and development firm that combines strategy, technology, 
and creative expertise to develop and deliver high-impact retail recruitment and development plans to local 
governments, chambers of commerce, economic development organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and services that 
better enable communities to maximize their retail development potential.

Retail:360® Process
Providing more than simple data reports of psychographic and demographic trends, The Retail Coach goes well 
beyond other retail consulting and market research firms’ offerings by combining current national and statewide 
demographics and trend data with real-world, “on-the-ground” information gathered through extensive visits to 
our clients’ communities. Every community is different, and there is no “one size fits all” retail recruitment solution. 
Compiling the gathered data into client-tailored information packets that are uniquely designed for, and targeted to, 
specific retailers and restaurants who meet the community’s needs help assure our clients that they are receiving 
the latest and best information for targeted retail recruitment efforts — all with personal service and coaching 
guidance that continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information. Translating that 
data into the information that retailers need and seek assures our clients even better possibilities for tremendous 
retail growth and success.
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The observations, conclusions and recommendations contained in this study are solely those of The 
Retail Coach, LLC and should not be construed to represent the opinions of others, including its clients, 
or any other entity prior to such entity’s express approval of this study. 

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions. 

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Claritas, ESRI, 
U.S. Census Bureau, Economy.com, Unacast, Spatial Insights Inc., Urban Land Institute, CensusViewer.
com, International Council of Shopping Centers, and/or U.S. Bureau of Labor and Statistics. To better 
represent current data, where applicable, portions of estimated actual sales may be calculated using 
an average sales per square foot model. Mapping data is provided by Google, Nielsen, ESRI and/or 
Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, 
change of terms and/or conditions.
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